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OUR CAPABILITIES
Increase brand awareness, drive online engagement and generate sales with > moblle blllboarQS )
hyper-targeted out-of-home media formats that drive your eSports message > lntggrated mqb'le display ads
to the gamer audience. Our approach to reach the eSports audience b verified walk-in measurements
includes a combination of mobile billboards, field marketing and mobile > domination programs
display advertising. With careful and strategic planning, we’ll customize the > field marketing teams
campaign to meet your specific objectives. By matching your message to the P experiential activations
right audience, we eliminate wasteful impressions and drive higher P event and trade show activations

conversions for you.

“OO0H has become the ultimate stage
for brands to get their message seen.
It’s contextual, measurable and
responsive. We wanted to celebrate its
power to amplify today’s best

\ = campaigns.”
o // Josh Horn, Publicis New York
- Source: OOH Today
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The goal of the market s to give 0 mobile ad after seeing the same

people in Menlo Park and
surrounding cities a place to get
locally grown, organic fruits and

OOH ad (source: Ocean & Neurolnsights)

— —— 56(y higher average click-through-rate
e © whendigital is paired with OOH
(source: Blue Bite)
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